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Build brand loyalty by  
demonstrating your commitment
With the spotlight on sustainability, 
the challenge is to attract and retain 
environmentally-conscious consumers. 
You need to positively demonstrate your 
commitment to the environment to build  
and safeguard brand loyalty.

Energy efficiency is clearly fundamental in achieving a 
positive sustainability profile. With new, more efficient, 
lower-carbon approaches to generating and managing 
energy now available, the opportunities for leisure firms 
are compelling.

Taking the low carbon  
energy approach

There are many examples of how leisure businesses have 
reduced carbon emissions.

Leisure centres
The Carbon Trust Sports & Leisure Centre Overview 
has highlighted how better management can lead to 
substantial savings:

•  Reducing heating temperatures by just 1ºC can cut fuel 
consumption by 8%.5

•  Lighting can account for up to 20% of total energy 
costs and simple efficiency measures, such as a  
switch-off policy, occupancy/daylight sensors and  
low energy lighting can cut costs significantly.6

Casinos
Electrisave has revealed that:

•  Lighting accounts for as much as 30% of a casino’s 
electricity bill, and retrofits with LEDs can lead to  
major cost savings.7

•  Game machines generally use 30-35% of all the 
electricity in a casino, and occupancy sensors can 
reduce both lighting and air-conditioning use on the 
casino floor as required.8

•  Casinos tend to have a lot of roof space for solar  
panels, which can lead to electricity savings. 

Theme parks
•  Modern LED lighting and power systems can be used  

to reduce energy consumption.

•  Retro fitting older rides with state-of-the-art motors 
and high-efficiency compressors automatically ramps 
power up and down as required.

•  Land can be used to provide new energy sources, such 
as wind and solar power.

Sports stadia
•  Automated control systems allow better control over 

equipment during unoccupied periods, reducing the 
impact of peaks and troughs.

•  Efficient lighting fixtures and systems allow for 
dimming during peak demand or when daylight  
levels are high.

•  With energy demand extremely high during an  
event, alternative sources such as solar panels  
can offset usage.

Monitor and report to  
demonstrate your progress

To fully realise all the benefits of your sustainability 
initiatives, you need to ensure you have the systems and 
processes in place that enable you to easily report on the 
progress you’re making.

Of the world’s 250 largest corporations, 92% report on 
their sustainability performance.9 New audiences for 
sustainability information, like investors and regulators, 
are now calling for more and better performance data.

In the case of Newcastle United FC, for example, a 
cloud-based monitoring system provides a two-way 
communication channel between the CHP unit and 
Centrica Business Solutions’ service centre. This enables 
energy levels to be monitored in real time, so the club can 
be sure that best energy performance is always delivered.

For your brand to flourish, prioritising sustainability is 
no longer a choice. It’s a necessity. And achieving your 
environmental goals doesn’t have to be prohibitively 
expensive or difficult to implement. In fact, it can lead to 
operational improvements and significant financial savings.

Environmental  
sustainability now means 
business sustainability
Sustainability is under the spotlight. Companies who get it wrong, or just don’t do enough, are at risk 
of reputational damage. Get it right and the payoffs could be significant. In the leisure sector, being 
seen to embody environmentally-friendly ideals can have a hugely positive impact on your brand, 
including differentiating you from your competitors.

Having the right energy strategy is key, and advances in energy technology provide major 
opportunities for leisure companies. For example, Centrica Business Solutions installed combined 
heat and power (CHP) systems for a large fitness business that immediately reduced energy costs, 
with no capital outlay, and saved over 210,000 tonnes of CO2 emissions.

We believe that leisure firms not only can, but must increase their appeal to environmentally-conscious 
consumers by implementing sustainable energy strategies, which in turn strengthens your brand.
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The percentage of people 
globally who say they try to buy 
products from brands that act 
responsibly, even if that means 
spending more1

The percentage of people 
globally who believe that the 
most successful brands in the 
future will be those that make 
the most positive contribution 
to society beyond just providing 
good products and services2

The percentage of leisure 
businesses who agree that 
demonstrating green energy and 
a low carbon footprint will be an 
essential component of the brand 
identity of all businesses3

The percentage of individual 
investors who believe companies 
that focus on the environment  
and social goals will actually  
earn better returns4

Sustainability 
matters
Consumers’ spending decisions are increasingly 
influenced by their perceptions of a brand’s green 
credentials. Given that many leisure operations have 
a significant environmental impact, sustainability is 
now an important influencer of brand loyalty across 
the sector.

Being named and shamed for poor environmental performance can 
inflict considerable brand damage. Conversely, positive sustainability 
messages can significantly enhance brand reputation. Legoland Florida, 
for example, promoted a positive environmental message when it was 
powered entirely by renewable energy for Earth Day 2014, and it has 
continued to use solar energy to power its Imagination Zone since then.

At the same time, increasing environmental regulation is putting leisure 
firms under pressure to improve energy efficiency and reduce their 
carbon footprint. The Climate Change Act, for example, commits the UK 
government to reducing emissions by at least 80% of 1990s levels by 
2050. Even the US government’s intention to withdraw from the 2015 
Paris Agreement on climate change, has resulted in many consumers 
taking more interest in environmental issues.

With successive generations continuing to deepen their environmental 
awareness and commitment, sustainability will only increase in 
importance. The millennial generation are the most environmentally-
conscious yet, with their buying choices being heavily influenced by 
green credentials.

The upshot is that customers, employees, shareholders and investors 
increasingly want firms to pursue ambitious, environmentally-focused, 
corporate social responsibility goals.

24% 
The percentage of leisure 
businesses in a recent 
Centrica survey who listed 
“ensuring environmental 
and sustainability targets 
are met” as among their top 
three challenges for the next 
12 months10

76% 
The percentage of 
millennials who expect 
business to be a force for 
positive social impact11

82% 
The percentage of leisure 
businesses, in a recent 
Centrica survey, who said 
that they have already 
adopted energy efficient 
lighting within their  
facilities or plan to adopt  
in the next two years, 
whereas only 29% have  
so far deployed solar  
panels at any location12
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Your priorities
Our experience across the leisure sector has highlighted the  
energy strategies that we believe you should prioritise in order  
to demonstrate sustainability:

•  Develop a robust sustainability programme to strengthen 
your brand reputation.

•  Reduce your energy usage and carbon footprint whilst 
optimising leisure experiences where energy savings and 
improved experiences can now go hand-in-hand.

•  Quantify and report effectively on your emissions  
reduction to satisfy regulatory requirements, as well as 
customers and investors.

•  Communicate your progress in creating sustainable leisure 
experiences to your employees and customers, capitalising  
on the reputational benefits.

Our solutions
From fitness businesses and museums to theme parks and football 
clubs, Centrica Business Solutions has extensive experience of working 
with leading leisure brands. We know how to deliver the energy saving 
strategies that support your sustainability through our:

•  Insight and analytics solutions that identify opportunities  
to improve energy efficiency.

•  Expert advice and skills that help you design and deliver an 
energy sustainability plan to support your brand vision.

•  More efficient and renewable technologies (including CHP, 
solar and storage) that help reduce your carbon emissions.

•  Flexible funding models that remove barriers to deploying 
new, lower-carbon technologies.

•  Environmental reporting that helps you demonstrate the 
results of your sustainability programme to customers, 
employees and regulators.

The energy efficiency Alton Towers 
Resort is able to achieve after 
installing a CHP unit


